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Bu caligmanin amaci, maliyet liderligi stratejisinin isletme performansi
iizerindeki etkisini incelemektir. Bu ama¢ dogrultusunda ¢aligmada nicel
aragtirma yontemi kullanilmistir. Verilerin toplanmasinda ise yliz yiize
anket teknigi uygulanmistir. Arastirmanin evrenini Tlrkiye genelinde
faaliyet gosteren IATA’ya iiye seyahat acenteleri olusturmaktadir.
Arastirmanin verileri seyahat acenteleri isletmelerinin yoOneticilerine
uygulanan anket yoluyla temin edilmistir. Toplamda 180 adet seyahat
acentesi isletmesinden elde edilen veriler regresyon ve korelasyon analizi
araciligi ile analiz edilmistir. Arastirma sonucunda, Tirkiye’deki IATA
liyesi seyahat acentelerinin maliyet liderligi stratejisini uyguladiklart ve bu
stratejinin igletme performansini olumlu bir sekilde etkiledigi ortaya
cikmugtir.
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The purpose of this study is to examine the impact of the cost leadership
strategy on business performance. For this purpose, quantitative research
method was used in the study. For the collection of data, face-to-face
survey technique was applied. The universe of the research forms IATA
member travel agencies operating throughout Turkey. Survey data were
obtained through a questionnaire administered to the managers of travel
agencies. Data from 180 travel agencies were analyzed using regression
and correlation analysis tests. As a result of the research, it had been
determined that IATA member travel agencies in Turkey implement the
cost leadership strategy and that this strategy positively affects the
business performance.
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